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1. Fritz Gottschalk ZVyYedyba—2
2. Peter Steiner Emfm s AT [ =
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4, Margrit Stutz
5. Eric Morrell
6. Bill Podmore
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Fritz Gottschalk was born in Zurich in 1937 and
finished his school education in Basel, Switzer-
land. In 1965 he started design activity in Ottawa,
Canada, independently. While, Stuart Ash was
born in Ontario State in 1942. Ash graduated from
Western Technical School and Ontario Art College.
In 1966 Ash established a new company with
Gottschalk. Both Gottschalk and Ash have been
awarded many prizes in U.S.A. and Canada. They

now have offices in Montreal and Tronto.

Gottschalk & Ash (G&A) Design Studio made a
lucky start of design work in Canada, very much
virgin territory in terms of design which works to
their advantages as they themselves admit. The
level of graphic designs in Canada is not so high
as one might imagine. It is completely up to the
individual designer whether he can succeed in his

design acitivities as a pioneer or not.

1. Stuart Ash
2. Tiit Telmet
3. Frank Bzdurreck
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On”the other hand, people in Canada generally
have an openminded understandings on business
activity. Once a designer can explain to the client’s
satisfaction, the client would willingly follow the
idea of the designer. Even the Federal Government
is opening the doors to good designs.

The members of G&A Group are still young in
average, are composed of limited numbers, and
are proud of enjoying their own design works for
limited clients. In their views, design is a way of
life. It is not a question of quantity for them, but
rather a desire to do a job well and to feel proud
and satisfaction after the completion. They con-
sider themselves most fortunate to work with a
small number of clients who are very cooperative
for their efforts to realize their ideas in a concrete
form. In this sense, G&A is a typical Canadian
Design Studio.

They have a desire that people see G&A as “an
easy-going and fun-having team.” They believe
that graphic design must come from the heart, not

(G&A DFH4 L H)
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from the brain and the eyes. When they find their
job agreeable to their views, they feel satisfaction
in doing it whatever it may be.

G&A makes a strenuous effort to maintain or further
level up their standards. Since they are originated
from sound thoughts and structures in Switzer-
land, they enjoy gaining high reliability from every
client. We can easily be told their reliability by a
great number of clients.

The vast country Canada had been a virgin ter-
ritory in terms of design for rather long time,
though she is next to U.S.A. geographically and
near to European countries in cultural fields. How-
ever, since the World Exposition in Montreal,
Canada has made a tremendous progress in
graphic design. Furthermore, it is said that the next
Olympic Games would be held there. In these
situations, great expectations are placed on active
development of G&A and other Canadian graphic
design groups.

by Midori Imatake
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G+A Design Studio G+A F¥#4 v+ AxTH

@ #BOBEMAY 57452, dX4 74—},
Graphics for school wall.
Size 4x4 feet.

@ vvErw—7, ikt i —HH,
TYIVRexFY7=F -TA4FVF,
Symbol. Confederation Cultural Center. Prince Edward
Island.

@ vvRre—2, hF XERMBEITRE,
AD: 7Y 9V Tyt ¥a—72
FHEALF= TAT v e N2y
Symbol for International Geographical Congress. Canada,

AD: Fritz Gottschalk
Designer: lan Valentine

@ vvHrw—2, ZAN—% - FF R F T
Symbol. Place Bonaventure Inc.
® vvidr=—2, vvTyv Tt

Symbol. Simpson Press Ltd.

Yy ELe=), LYFAF =Ry b (BABRR)
Symbol. Reginald Bennet Regd. Machinery Importer.

@ vvHre—27, Er e NvF4Ha

Symbol. Bill Bantey and Associates Ltd. Montreal.

BRUAEHAOE 7 V757, vr—2—tvr4 7BELABA.
27A4ATF v F27EHRA T T W,
Pictographs for the Waterton National Park. Department
of Indian Affairs and Nothern Development. Ottawa.
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®O—O® BRRF¥FA v, ETHTFL vOZTRES.
77A4T vk NP FETT VA v IFREK,
Exhibit Designs.
Awards for Residential Design.
Client: Canadian Housing. Design Council.

G+A Design Studio G+A F¥L4 Y« AR
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G+A Design Philosophy

In our view design is a way of life. It is not a ques-
tion of quantity but rather a desire to do a job well
and to feel proud and satisfied after its completion.
Life is too short to compromise. When money is
spent on design, the end result should always be
excellence. We consider ourselves most fortunate
to be able to work with a small number of clients
who realize what we are trying to achieve and who
allow us to render our ideas in concrete form.

This does not suggest that we always want to have




our own way; it does mean we have a certain
standard and we will not go below it. We cannot
work if any form other than that we feel is right. At
the same time, we realize our design has to fulfil
a specific function and we always endeavor to get
as much input from the client as possible. Happily,
the actual design is left to us; whether the client
prefers blue or red make little difference to us as
long as it is the right blue or red.

Though Canada has made tremendous progress in
graphic design during the past ten years, general
standards are not as high as one might imagine.
This is still very much virgin territory in terms of

design and it is up to the individual designer to
convince a client that his work must be executed
by a professional in order to ensure quality. One
has to admit the fact that design is fairly novel and
therefore accept something of the role of pioneer.
On the other hand, the openmindedness of the

Canadian client is, in general, extremely gratifying.
Nor should one ignore the fact that the Federal
Government, after some resistance, is opening the

doors to good design, thereby helping the cause
significantly.

We are a small firm with offices in Montreal and
Toronto and rather than work as a bunch of indi-

vidual designers, we very much try to perform as
ateam. This does not mean that one project is done
by two or three designers at the same time, but
that each designer works under as little direction
as possible for a limited number of clients. At the
same time, we do try to help and to criticize each
other constructively.

Graphic design is not just a job; it should show
some feeling towards life and our fellow-man as
well as respect for the client and his message. In
other words, graphic design must come from the
brain and the eye but it should also have something
from the heart. When people come to our offices




they always sense a positive, easy-going atmo-
sphere. We must admit we derive great pleasure
from our work. But one often wonders whether
clients realize how much hard work is involved.
We all enjoy our profession and we are pleased to
see people think that good design for us is easy
to come by. The clients know we are enthusiastic
about our work because we are able to get them
excited about their project, our relationship is very
pleasant.

Let people see us as an easy-going, fun-having
team. We like it that way. After all, we need all our
energies to find the right solutions and no job is

too small for that.

by Fritz Gottschalk
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G-+A Design Studio
12 G+A FHFL ¥« RETF
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The Museum'’s graphic design as conceined by G+A.

Uk b A— A BHMIERTET 2 ¢ . v 7 - ROBER,
Exhibit design for Dubuffet. Montrcal Museum ot
Fine Art.

® RAF—T¥4y “#loRrkio”
Poster Design. What the Butlet Saw.




The Theatre Company at
the St. Lawrence Centre
Front & Scott Streets
Telephone 366-7723.

Design Gottschatk +Ash Ltd

Opens October 29

In repertory until
December 9

Evenings 8:30 pm
Saturday Matinees 2 pm
Tickets $5.50-$1.50

What
the Butler
aw

by Joe Orton "“A wicked romp...

an outrageous farce”

Reprints avadable for $100 (366 1656)

14
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® Three R Narrow
Sisters Roadto
the Deep
North

The Theatre Company at  Opens February 21 by Anton Chekhov A play of dreams by

the St Lawrence Centre  through March 11 A new translation the grea(es‘ yeahq’ym The Theatre Company at  Opens December 28 by Edward Bond A ’comedy

Front & Scott Streets Evenings 8 30 pm by Peter Wylde them all’ the St Lawrence Centre  In repertory until drawn with a razor
Telephone 366-7723 Saturday Matinees 2 pm Front & Scott Streets February 12

Tickets $5 50-51 50 Telephone 366-7723 Salurday Matinees 2 pm
b Tickets $5 50-S1 50

G+A Design Studio

G+ATFHA> - X92F

20




Galileo

The Theatre Company at  Opens October 25 by Bertolt Brecht
the St Lawrence Centre  In repertory until English version
Front & Scott Streets December 11 by Charles Laughton
Telephone 366-7723 Evenings 830 pm

Saturday Matinees 2 pm
Tickets 85 50-$1 50

Dogers GottoesiteAsn (0

B FRy—FHA > "ZHilidk”
Poster Design"Three Sisters’

® ®RI—FHAr dH~0MET
Poster Design "Narrow Road to the Deep North”

@ HRI—FHLr "HYLT
Poster Design “"Galileo”

@ F25—FH4 > "HOLEVwEFFe—nEH "
Poster Design “"Captives of the Faceless Drummer

‘One of Brecht's Finest

The Theatre Company at  Opens February 14

Masterpieces. the St Lawrence Centre  throu
gh February 19
;he Ekplg O'Sa Man who Front & Scott Streets Evenings 8 pm
hook the Stars Telephone 366-7723 At the Town Hall

Tickets $3 50-$2.50

® HMEONZy— @

Poster for Museum “Le groupe des Sept”

@ sAEOXRs— "BEER" @

Poster for Museum '“Masters on view"

@ EWHBOERI— "7 7 2O
Poster for Museum “Ceramics of France’

@ £z29— "o—try R
Poster "Toulouse-Lautrec”

Captives
of the
Faceless
Drummer

by George Ryga “Two men. two poltics,
caged

KA H— "H-—-~468"
Poster "'Survey 68"

HATFHA Y "TUA R KF Ry Fa T
Signage “‘Place Bonaventure "’
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B-® 7 ¢y LMD HDEHTHA @ F4 v b D-® #F+5 v—xnL 7 A ITHEDLHD A=
Various designs for Sudbury Transit Tickets & Identification checks. — 737 47
Super Graphic.The Royal Bank of Canada.Ottawa

® Fizocz ®@ Tr— LMD HKT A Branch.

| am a bus. Vehicle design for Broome Transit

IO AT o 4 KRR, Fa— T T4 F 0 7 AH.

@ HKiZEHIRTvwboTs( 7 @ F409—xw 24k, T2 FHL Lidex.Topical steroid therapy.

Logo applied on Vehicle Truck. Reilly’s Lock Co., Ltd.

@ o—var, 70—4, SAFLAN, VT L AL
OD® HhTHA @ 7T Ty Sofsyn. Lotion. Cream, Bath oil.

Simpson Press. Truck
@@ Design on Vehicle

@® ErbOA—AEME. b5
@ <Afz58H Truck. Montreal Museum of Finearts
Bus Stop 58
@ 72 A. bFa7
® 7vrvab - FHA
Booklet design “'Sudbury Transit Facts"

Truck. Syntex.

G+A Design Studio G+AFH¥AL « X9 F
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. YPolypropylene

@
0.0,

42
@ 7oovyb - FHAL "H)ToEL @ BRAFTEREI KL a v
754T b v TS Contemporary Canadian Prints Collection
Booklet Design. “'Polypropylene”’
Client : Shell Canada Ltd. Flk. H2kavresy

Same as above. Second Collection.
@ FEREEMINOEE, 71— — %> . KT ALY
Annual Report 1970. @ T7vovab - FHELAL, Xx AL AT HTLF,
Client: Four Seasons Hotels Limited. 754 T b iad XN vy AT NFS.
“A Cast of Thousand”
Client : Royal Bank of Canada

44
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@ sra— HHOLHOs A~ FHL
Cover design for Methune Publications.

@ 7v7vvt- THAY - HH SEBREMA
Booklet for Canadian Dermatology Foundation

BUEERREL, #F5 - H7ron -
The Canada Council. 14 th Annual Report




Aims+Purposes

48
Canadian Dermatology Foundation

49

46

The Canada Council

G +A Design Studio
G+AFHALr X9 F

Business
and
Securities
Valuation

14th Annual Report 1970-1971

19



Chateau Champlain,Montreal
November 27-28,1970
les27et 28novembre, 1970

52

G+A Design Studio
G+ATFYALr « RFSF

International
Asthma
Symposium

Collogque
International
sur FAsthme

Uesgn Guitkenaia - Ash (19



estival internanonal

¢ de Mor tiéa
ternational
i

Samuel Gesser Inc

, E
e s TEACHER
AND THE

RRE—FHFEA Y “HFF AL fv e T779vav?”
7947 v LEBEE

Poster Design: “Canada is in Fashion”

Client: Dept. of Industry, Trade & Commerce.

HE

Same as above.

KA E—F¥4 v, BRELEL YV ET Y L (2F X/PRF
B #He)

Poster Design for International Asthma Symposium,
Canadian, Paediatric Society.

ERRE—TFAy “v F¥F—0"

24T v b =P a—T VLI THAE

FHEA v =AYy b e ALy oY

Poster Design for “’Endgame”’

Client : Sir George William University

Design : Margrit Stutz

EY P AR e H2—T 2 RT 4NN,

24T v b FTaz Syttt

Montreal Summer Festival.

Client: Les Productions Samuel Gesser Inc.
HA=FFL v, CEEHE YT 47

2F4F v Ava—v R,

Cover design: “The Teacher and the City”

Client: Methune Publishing Co.
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